RWANDA Market Insights

Rwanda is a fast-growing economy with opportunities for businesses seeking to expand in East Africa. This document
will provide an overview of key market insights, the business environment, consumer behavior, and opportunities and

challenges for investors.
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Geography

Strategic Location

Rwanda is a landlocked country in
the Great Rift Valley of East Africa,
strategically positioned between
Burundi, the Democratic Republic of

the Congo, Tanzania, and Uganda.

Physical Characteristics

The country encompasses a total area
of 26,338 square kilometers, making
it one of the smaller nations in East

Africa.

Young Demographics

With a population of 13,623,302 (2024
est.), Rwanda features a notably
young demographic structure, where
37.2% of the population is under 14
years old. 59.7% from 15to 65 and 3.1

from 65 years and over.
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Market Overview

Economic Growth Market Size

Rwanda has experienced steady economic growth in While Rwanda is a relatively small market

recent years, driven by sectors such as services, compared to other African countries, it offers
agriculture, and manufacturing. opportunities for businesses seeking to enter and

expand in East Africa.

Urbanization Young Population
Urban centers like Kigali are hubs for business Rwanda has a predominantly young population,
activities, with growing consumer markets and which influences consumer trends and preferences.

increasing disposable incomes.
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Business Environment Consumer Behavior

The Rwandan government has implemented policies to Rising incomes and urbanization are driving

attract foreign investment and support local businesses. consumer spending on goods and services.

Rwanda has made significant improvements in its Rwandan consumers are increasingly seeking quality
business environment, ranking relatively high in ease products and services, creating demand for premium
of doing business indices. and value-added offerings.

Investments in infrastructure, such as transportation, With growing internet penetration, Rwandan
energy, and ICT, are enhancing the business consumers are becoming more digitally connected

environment and connectivity. and tech-savvy.
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Economic Overview

Rwanda has experienced significant economic growth in recent years.

The country's economy is primarily driven by the services sector, followed by agriculture and industry.

/3
|l_|| Real GDP (purchasing power parity) Real GDP growth rate Real GDP per capita
$42.701 billion (2023 est.) 8.24% (2023 est.) $3,100 (2023 est.)
$39.45 billion (2022 est.) 8.16% (2022 est.) $2,900 (2022 est.)
GDP - composition, by sector of origin GDP (official exchange rate) Inflation rate (consumer prices)
Agriculture: 27.1% (2023 est.) $14.098 billion (2023 est.) 19.79% (2023 est.)
Industry: 21.5% (2023 est.) 17.69% (2022 est.)

Services: 44.3% (2023 est.)
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Commodities

Exports

27% ($ 71 million) - China

25% ($65 million) - Dem. Rep. Congo
17.9% ($46 million) - United Arab Emirates
10.4% ($26 million) - India

2.03% ($5.26 million) - Hong Kong

1.84% (4.75 million) - United Kingdom
1.27% (3.29 million) - Pakistan

1.23% (3.19 million) - Ethiopia

1.2% (3.12 million) - USA

1.11% (2.89 million) - Switzerland

24% ($ 64 million) - 2617 - Ores and concentrates; n.e.s. in heading
no. 2601

5.05% ($ 13 million) - 0901 - Coffee, whether or not roasted or
decaffeinated; husks and skins; coffee substitutes containing
coffee in any proportion

4.17% ($ 10.7 million) - 2611 - Tungsten ores and concentrates
3.82% ($ 9.87 million) - 0902 - Tea

3.69% ($ 9.54 million) - 1006 - Rice

2.41% ($ 6.25 million) - 1511 - Palm oil and its fractions; whether or
not refined, but not chemically modified

1.94% ($ 5.02 million) - 2523 - Portland cement, aluminous cement
(ciment fondu), slag cement, supersulphate cement and similar
hydraulic cements, whether or not coloured or in the form of
clinkers

1.66% ($ 4.3 million) - 1101 - Wheat or meslin flour

Imports

31% ($ 148 million) - China
10% (46 million) - Tanzania

6.44% (29 million) - India
6.08% (28 million) - United Arab Emirates
5.95% (27 million) - Kenya

4.38% (20 million) - Saudi Arabia
3.62% (16.8 million) - Uganda
2.6% (12 million) - Russia

1.79% (8.31 million) — Pakistan
1.76% (8.18 million) - Indonesia
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6.72% ($ 31 million) - 7208 - Iron or non-alloy steel; flat-rolled
products of a width of 600mm or more, hot-rolled, not clad,
plated or coated +

3.83% ($ 17,7 million) - 1006 - Rice

3.38% ($ 15.7 million) - 1701 - Cane or beet sugar and
chemically pure sucrose, in solid form

3.27% ($ 15.1 million) - 2804 - Hydrogen, rare gases and other
non-metals

2.73% ($ 12.7 million) - 8517 - Telephone sets, including
telephones for cellular networks or for other wireless
networks;(including wired/wireless networks), excluding
items of 8443, 8525, 8527, or 8528

2.34% ($ 10.8 million) - 1511 - Palm oil and its fractions;
whether or not refined, but not chemically modified

2.29% ($ 10.6 million) - 1001 - Wheat and meslin

2.09% ($ 9.72 million) - 1005 - Maize (corn)
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Opportunities and Challenges

Opportunities Challenges
e Agricultural Value Addition: Opportunities exist for agribusinesses « Limited Market Size: Rwanda's market size may pose
focused on value addition and export-oriented production. Chal[enges for businesses seeking rapid scalabi[ity,

. . . * |nfrastructure Constraints: Despite improvements,
* |CT and Innovation: Rwanda's focus on technology and innovation P P

. . . challenges in infrastructure development can im t
presents opportunities for tech startups and digital businesses. g development ca pac

logistics and operations.

* Tourism Development: The tourism sector offers opportunities  Competition: Competition from regional and global players

for hospitality, eco-tourism, and related services. in key sectors may pose challenges for new entrants.
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i1 Rwanda Trade Agreements

Rwanda actively engages in various trade agreements to enhance its economic integration and access to international

markets. These agreements include multilateral and regional agreements, as well as bilateral agreements with key partners.

Multilateral and Regional Agreements Bilateral Agreements

e World Trade Organization (WTO): Rwanda has been a member e United States: The U.S.-Rwanda Bilateral Investment
since May 22, 1996, participating in global trade discussions Treaty (BIT) came into force in January 2012, fostering
and adhering to international trade regulations. investment flows between the two nations.

e East African Community (EAC): Joining in 2007, Rwanda is part * European Union: Rwanda, along with Kenya, signed
this regional bloc that promotes economic cooperation an Economic Partnership Agreement (EPA) with the EU,
among member states. providing duty-free and quota-free access to EU

markets for EAC exports.

e Common Market for Eastern and Southern Africa (COMESA) . Bilateral Investment Treaties: Rwanda has active

treaties with countries including Germany,

* African Continental Free Trade Area (AfCFTA) Belgium-Luxembourg Economic Union, South Korea,
Singapore, and the United Arab Emirates.
Agreements with Mauritius, South Africa, Turkey, Morocco,
Qatar, the Democratic Republic of the Congo, and the Central
African Republic have been signed but are not yet in force.
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